September 2011

Brand Counsel creates Tear Science, products Lipiflow and Lipiview
Brand Counsel is pleased to announce FDA approval has been issued for ophthalmic medical device company Tear Science’s Lipiflow and Lipiflow devices for sale in the United States.
A venture-backed startup headquartered in Research Triangle Park (RTP), NC, Tear Science was previously named Kolis Scientific.  After a thorough internal and external analysis of the company and it’s operating environment, along with cultural and industry factors, Brand Counsel approved Tear Science as their new corporate identity. Brand Counsel was also retained to develop taglines for the firm.
Prior, Brand Counsel had been retained to name their two product diagnosis and treatment suite, designed to diagnose and treat dry eye syndrome. This involved developing a thorough understanding of complex technology, time in Boston meeting with the research team, as well as developing a series of personas most likely to need the procedure.  
Throughout both projects, in spite of their ultimate goal of acquisition, Brand Counsel stressed the book value of distinctive and memorable brand names.  We firmly believe this was reflected in the last round of capital raise, valued at $ 44.5 million.  In total, Tear Science has raised over $70 million.
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