October 2011
Brand Counsel client Ultralinq gets funded
New York-based Ultralinq, formerly iCardiogram, an internet-based provider of cardiogram transmission and storage/retrieval, has been funded by LifeLine Ventures. The estimated investment is between $2 and $8 million in Series A funding, with commitments for more as certain milestones are achieved.
Ultralinq came to Brand Counsel after a corporate purchase with needs for stronger and more memorable identity and a better web presence.  Based at the time in Research Triangle Park (RTP), iCardiogram underwent a corporate transformation as a more accessible, sales-oriented firm with a unique identity and a solid brand strategy to achieve market share.
Ultralinq went from a tech-heavy IT shop to a customer-friendly, well-defined and executed marketing plan, all in under a year.  The Ultralinq system dramatically streamlined the workflow between sonographers and physicians, increasing the speed and standard of patient care, while saving money at the same time.
Brand Counsel is pleased to have worked with Ultralinq at this critical juncture of their growth.
